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Strategy & Guidelines for Writing Blogs

Define Your Goals and Audience
e Goals: Determine the specific goals of your blog strategy, such as lead
generation, thought leadership, brand awareness, or customer education.

® Audience: Create detailed buyer personas to understand the needs, pain
points, and preferences of your target audience.

Keyword Research and Topic Ideation

e Conduct keyword research to identify relevant keywords and phrases with
search volume.

® Develop a list of blog topics based on keyword research and audience
interests.

Content Calendar and Frequency

® Content Calendar: Create a content calendar that outlines the publishing
schedule, including topics, deadlines, and responsible team members.

® Frequency: For most B2B companies, publishing 1-2 high-quality blog posts
per week is a good starting point. Consistency is crucial.

Blog Post Length

Aim for a word count between 1,500 to 2,500 words for in-depth,
comprehensive posts. However, shorter posts (around 800-1,200 words) can
work for quick updates or thought pieces.

Content Quality and Value
® Focus on providing valuable, well-researched, and actionable content that
addresses the needs and pain points of your target audience.
® Use a clear, concise writing style and incorporate visuals (images, charts,
infographics) when appropriate.



SEO Optimization

® Use relevant keywords naturally within the content.

® Create descriptive meta titles and meta descriptions.

® Incorporate internal and external links.

® Ensure fast loading times and mobile-friendliness.

® Keep track of SEO score with 3rd party tools like SEMrush

Promotion and Distribution

® Promote your blog posts through various channels, including social media,
email newsletters, and industry-specific forums.

® Consider using paid promotion on platforms like LinkedIn for B2B content.

Guest Posting and Collaboration

e Seek opportunities to guest post on reputable industry websites to reach a
broader audience.

® Collaborate with industry influencers or thought leaders for co-authored
content.

Analytics and Measurement

e Use analytics tools like Google Analytics to track blog performance:
® Monitor traffic, engagement, and conversion metrics.

® Assess which blog topics resonate most with your audience.

® Adjust your strategy based on data insights.

® Reinforce the importance of your solution or recommendations.

® Encourage the reader to take action or further explore the topic.

Content Updates
Regularly revisit and update older blog posts to ensure accuracy and relevance.
This can also improve SEO rankings



